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Buckle Up!
How can Learning and Development professionals hang on through 
the roller coaster of disruptive change while also helping people grow in 
their careers and thrive in today’s thrilling — but chaotic — environment?

Another day, another unexpected turn of events. A 
whiplash shift in priorities. A complex problem the 
likes of which no one’s ever seen before. A disruptive 

new competitor. A distracting new technology.
This is a day in the life of today’s leaders, managers, and 

employees around the globe. Unpredictability, change, and 
disruption are simply par for the course. At the same time, the 
mantras of grow, transform, accelerate, innovate, and outper-
form only get louder and louder. 

As leaders involved in training, learning, talent develop-
ment, and performance consulting, the members of ISA-The 
Association of Learning Providers, along with Training and 
Talent Development professionals everywhere, know these 
feelings all too well. In fact, we get it from all sides. How do we 
hang on through the roller coaster of disruptive change while 
also helping people grow in their careers and thrive in this 
thrilling — but chaotic — environment?

ISA members gathered in Scottsdale, AZ, this past March for 
their three-day Annual Business Retreat to tackle these very 
issues. A packed agenda of inspiring and provocative thought 
leaders in learning and business today — including keynoters 
Tim Sanders, John Kotter, Tony Bond, and Michael Raynor —  
sparked lively discussion and new ideas about how to grow 
our businesses, cultures, and people in the midst of unprec-
edented disruption. 

NURTURING COLLABORATIVE GENIUS

Tim Sanders kicked things off with a keynote entitled “Genius 
as a Team Sport”— fitting for an organization that is designed 
to bring together and build off the collective intelligence and 
ideas of its members. The best-selling author of such books 
as “Dealstorming,” “Love Is the Killer App,” and “Saving the 
World at Work,” Sanders exploded the myth of the “lone ge-
nius” and showed that this mindset is not only hampering the 
ability of many organizations to solve their nagging issues, it’s 
threatening to put them even further behind as more disrup-
tors enter the market. 

“Genius is required to solve today’s problems,” Sanders said. 
“But genius isn’t in the person; it’s a product of collaboration, 
and too many businesses don’t have a team-solution culture 
in place. Rapid problem solving, which takes a collaborative, 
building-upon of ideas, is the only sustainable competitive 
advantage.”

Sanders also highlighted the important role leadership plays 
in tapping that group genius, noting that effective leaders are 
the ones who encourage people to reveal what they know and 
share what they think. As many of their clients continue to 
struggle with addressing the ever-widening leadership capa-
bilities gap, ISA members believe this will be a critical area to 
pay attention to. 

“Talent management and learning initiatives have to be more 
clearly linked to building those capabilities that will support 
the needs of the business, both now and in the future,” says 
Joe Trueblood, CEO of Amplify and president of ISA’s board 
of directors. “In highlighting the escalating pace of industry 
disruption over the last five years, Tim Sanders showed just 
how urgent of a priority this is. Yesterday’s leadership compe-
tencies won’t drive tomorrow’s business success.”

Sanders also discussed another issue that is sure to resonate 
with Learning and Development (L&D) professionals whose 
“digital native” learners are seeking out their own learning 
content: “unteaching.” Bad information, he said, is one of the 
biggest disruptors we’re all facing, and that means more time 
will be focused on combating what people think they know 
with what the reality actually is.

Assembling the Talent for the Task

Who should you bring together when you have 
a tough problem to solve? Keynoter Tim Sanders 
suggests asking these two questions:

1. Who knows something about the problem?

2. Who has a stake in the outcome?

THE CULTURE CLUB

While Learning and Talent Development leaders long have rec-
ognized the importance of the so-called “soft” factors — such 
as culture, engagement, retention, and development — these 
issues only recently have moved to the forefront of the ex-
ecutive agenda. As Great Place to Work EVP and Chief 
Innovation Officer Tony Bond discussed during his keynote 
session, culture finally is getting its due, and there are plenty 
of good business reasons for it.



ISA is pleased to congratulate 

PowerSpeaking
ISA’s 2016 Business of the Year recipient.

This prestigious designation is based on the company’s financial success, quality products 
and services, market position, and positive workplace culture, as evaluated by ISA 

member company executives serving on the ISA Awards Committee.

About PowerSpeaking
PowerSpeaking, Inc. is a global company that delivers presentation skills training. 
Over 30+ years, they have trained people at all career stages to become effective 
communicators. Using PowerSpeaking’s proven techniques, which combine in-depth 
research, executive feedback and hands-on experience, people become natural speakers 
who communicate important ideas and get results. www.PowerSpeaking.com

About ISA – The Association of Learning Providers
Founded in 1978, ISA is the only association devoted exclusively to helping executives 
in the training, learning, and performance consulting industry expand their knowledge to 
support their clients’ business needs. Choose a training provider or consultant on ISA’s 
member list, and you’ll get a partner that has access to an unparalleled collection of 
experience—and has an exceptional commitment to your success. 
www.ISAconnection.org
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For one, organizations can’t successfully compete and grow 
if they can’t keep top talent. “Without talent, there is no busi-
ness,” Bond said. “And in order to retain and engage talent 
as the world around us changes, companies need to focus on 
engaging employees on three different levels: as people, as pro-
fessionals, and as members of society. Leaders need to realize 
that along with growth and reinvention of the business comes 
the need for employees to continuously adapt to change.”

Dovetailing on Sanders’ remarks, Bond also noted the com-
panies that will be able to reinvent themselves and navigate 

the speed of change will be those that foster greater employee 
collaboration and innovation. All of these factors, he added, 
hinge on having a high-trust culture in place.

Bond’s keynote demonstrated that when it comes to hard 
business numbers, there’s nothing “soft” about culture. Com-
panies with great cultures not only make great places to work, 
they also outperform the market. In studying the world’s best 
workplaces for the last 25 years and putting together Fortune’s 
annual “100 Best Companies to Work For” list, Great Place to 
Work has found that, since 1997, the “Best Companies” have 
performed nearly two times better than the general market. 

“Tony’s presentation made it clear that being a ‘Best Place to 
Work’ isn’t just nice for PR,” says ISA Executive Director Pam 
Schmidt. “When you look at the statistics and the track re-
cords of these companies, and consider how much change has 
rocked the business world over the last 25 years, the business 
results speak for themselves.”

The session brought up several hot-button issues many ISA 
members say their clients are grappling with, including the 
implications for developing and engaging Millennial employ-
ees and the heightened expectations and responsibilities of 
leaders. While new generations entering the workforce create 
disruption on their own, Bond noted that there is a common 
thread of wants and needs across all employee groups, and it 
includes things such as opportunities to grow, flexibility and 
balance, sense of purpose, and transparency. The 100 Best 
Companies are paying attention. One of the most commonly 
cited areas of focus in these companies is employee develop-
ment, and nearly all (91 percent) offer telecommuting. Other 
arrangements many offer to support the desire for flexibil-
ity and balance include flexible scheduling, job sharing, and 
sabbaticals. 

Training and Development 
at the 100 Best Companies

Average annual T&D hours 

for salaried employees: ................. 94
Average annual T&D hours 

for hourly employees: ................... 79
Number of 100 Best Companies 

that offer tuition reimbursement: .... 88
Average tuition reimbursement 

maximum per employee: ...............  $6,600 
per year

Source: Great Place to Work Institute, Inc., 
Fortune 100 Best Companies to Work For

6 Talent Strategies from the 50 Best Small & Medium Workplaces

Bigger doesn’t necessarily mean better. Here are six strategies any company 
can employ to attract, retain, and engage top talent:

1. Provide robust opportunities 

for growth and development. 

Showcase development 
opportunities as part of the 
Employer Value Proposition.

2. Highlight the impact employees 

can make by working at your 

company. Sense of purpose 
is especially important to 
Millennials.

3. Ensure pay is fair and benefits 

are enticing. Get creative about 
perks, including bring your own 
device (BYOD) policies, flexible 
work arrangements, healthy 
snacks, etc.

4. Employ creative recruiting 

tactics. Ideas include employee 
referral bonuses, internship 
programs, and partnerships with 
colleges and universities.

5. Make a phenomenal first 

impression. It’s your first 
opportunity to impress a 
candidate, and it’s also good 
for the company’s reputation.

6. Make the company’s unique 

culture a selling point. 

Showcase culture as part of the 
Employer Value Proposition, and 
pay strict attention to culture in 
the hiring process.

Source: Great Place to Work Institute, Inc.
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While areas such as HR, L&D, and talent development fa-
cilitate these programs, Bond said it’s important to recognize 
that they must work hand-in-hand with executive manage-
ment and leaders for the cultural change to take hold and be 
seen as a key business driver.

“This session validated what our members already recog-
nize from their own experiences, both as business owners 
and in their client work,” Trueblood says. “The No. 1 driver 
of employees’ perceptions of a great workplace is a belief that 
‘management cares for me as a person, not just an employee.’ 
This just underscores the critical role leaders play in creating 
and maintaining the culture.”

Bond wrapped up by turning his attention to the little guys. 
Many small to medium-sized businesses feel they’re at a dis-
advantage when it comes to attracting and retaining top talent 
because they may lack the resources, visibility, or budgets to 
offer perks on par with the huge companies. Sharing examples 
from the stories of companies on the Great Places to Work 50 
Best Small & Medium Workplaces list, Bond showed you don’t 
have to be big to win the talent development game. Particular-
ly when it comes to culture, smaller organizations can be at a 
distinct advantage. Hazel Jackson, co-founder of ISA member 
firm Biz Group — which has ranked No. 1 on the institute’s 
list of best small and medium-sized places to work in the  

United Arab Emirates every year since 2013 — says the compa-
ny’s culture and values are the key driving force contributing 
to these awards.

BRINGING IT BACK HOME

Each year at the retreat, the speakers provide food for thought 
that members will bring back to their organizations for fur-
ther exploration and discussion with their teams. The goal is 
to inspire new thinking and put the right strategies into action 
for their employees and customers. 

In addition, Schmidt says members routinely tell her some 
of their most valued time comes in between the sessions, over 
coffee, at lunch, in side conversations, and in animated discus-
sions throughout the conference facilities.

“You have to be a lifetime learner if you want to grow your 
business and continually adapt to support your customers’ 
changing business needs,” she says. “ISA members value this 
opportunity to connect and bounce ideas off one another, 
solve problems together, and learn from the best. They prac-
tice what they preach. From my vantage point, they are the 
living example of the power of genius as a team sport!”

Expert Presentation Tips
ISA’s Annual Business Retreat is all about learning and 
sharing insights. True to that spirit, Mary McGlynn, CEO 
of PowerSpeaking, Inc., offers a few presentation tips 
and lessons learned from her experience delivering the 
keynote after her company was presented with the 2016 
ISA Business of the Year Award.

1. Be audience-centric: How do you connect with 
your audience? Stop talking about yourself, and start 
talking about what matters to them. I tapped into my 
audience’s concerns as learning providers and used 
the lessons from the last two years to talk about their 
issues.

2. Drive your storyline home: I hammered home the 
theme of building connections and getting guidance 
from the community—never underestimating the 
power of people working, caring, and helping each 
other. Just as my small village came together to help 
the McGlynn family in our time of crisis, my business 
village helped PowerSpeaking, Inc., during times 
of turmoil. 

3. Disrupt the patterns: How long can an audience 
listen with complete focus? According to my friend, 
Ann Herrmann-Nehdi, CEO of Herrmann International, 
it’s not long, because we all have acquired a kind 
of attention deficit disorder from the constant 
interruptions of our devices. Here are a few ways I 
disrupted the pattern to keep the audience interested 
and focused:

• Tell stories: A story taps into the emotional, logical, 
and ethical experience of the audience, which 
means they will be more engaged.

• Mix it up: I used an iPhone and iMovie as a way 
to help my community “show up” during the 
presentation.

• Include a guest presenter: I asked our Learning 
manager, Angela Gregory, to provide a lesson on 
how to manage massive amounts of content. She is 
the expert. I am not.

4. Ask for help: Rehearsal is key! I admit, I do have a 
secret advantage: I have a ton of support from a team 
of experts. I only had to ask for coaching. Talk about 
community!

For more information about ISA, visit www.isaconnection.org
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ACUMEN LEARNING, LLC
Kevin Cope
801-224-5444
Email: kcope@acumenlearning.com
http://www.acumenlearning.com

AMPLIFY GROWTH LLC
Joe Trueblood
816-800-8050
Email: jtrueblood@amplifygrowth.com
http://www.amplifygrowth.com

AXONIFY INC.
Carol Leaman
519-585-1200
Email: cleaman@axonify.com
http://www.axonify.com

BEING FIRST, INC.

Linda Ackerman Anderson
970-385-5100
Email: Info@BeingFirst.com
http://www.BeingFirst.com

We are Strategic Advisors to the C-Suite — 
and have been for over 35 years. Learn 
our integrated System of Transformation 
and deliver breakthrough in your business 
results, culture, leadership, and teams, while 
developing world-class change leadership 
capability.

•  Catalyze breakthrough in your leaders 
and teams

• Transform your culture and organization

•  Build transformational change leadership 
capability

BEYOND ROI, INC.
Susan Trumpler
919-615-4200
Email: susan@getbeyondroi.com
http://www.getbeyondroi.com

BIZ-GROUP FZ LLC
Hazel Jackson
971 4 391 4791
Email: hazelj@biz-group.ae
http://www.biz-group.ae

BMI BRAZILIAN MANAGEMENT 
INSTITUTE
Daniel Motta
551199966-7975
Email: daniel.motta@bmibrasil.com.br
http://www.bmibrasil.com.br

BOX OF CRAYONS
Michael Bungay Stanier
416-532-1322
Email: mbs@BoxOfCrayons.biz
http://www.BoxOfCrayons.biz

BRODY PROFESSIONAL 
DEVELOPMENT
Marjorie Brody
215-886-1688
Email: marjorie@brodypro.com
http://www.brodypro.com

CAPSIM MANAGEMENT 
SIMULATIONS INC.
Daniel C. Smith
312-477-7225
Email: dan@capsim.com
http://www.capsim.com

CAREER SYSTEMS 
INTERNATIONAL, INC.
C. Patrick Smith
805-910-5580
Email: pat.smith@careersystemsintl.com
http://www.careersystemsintl.com

CENTER FOR CREATIVE 
LEADERSHIP
John Ryan
336-286-4001
Email: ryanj@ccl.org
http://www.ccl.org

CLARIF-I
Galina Jeffrey
781-721-5268
Email: galina.jeffrey@clarif-i.biz
http://www.clarif-i.biz

CLARITY ADVANTAGE 
CORPORATION
Nick Miller
978-369-4755
Email: nickmiller@clarityadvantage.com
http://www.clarityadvantage.com

COACHINGOURSELVES
Philip LeNir
514-952-3243
Email: phil@coachingourselves.com
http://www.coachingourselves.com

COMMUNICO LTD
Tom Larkin
203-226-7117
Email: tom.larkin@communicoltd.com
http://www.communicoltd.com

CPP, INC.
Jeff Hayes
650-691-9186
Email: jah@cpp.com
http://www.cpp.com

CRISIS PREVENTION 
INSTITUTE, INC.

Tony Jace
414-979-7056
Email: tjace@crisisprevention.com
http://www.crisisprevention.com

CPI is an international training organization 
that helps educators, care providers, and 
other professionals gain the skills and 
confidence to manage challenging behavior 
in their work environments.

CYLIENT LLC

Dianna Anderson, MCC
515-727-4200
Email: dianna@cylient.com
http://www.cylient.com

Create a coaching culture in your organization 
using our dynamic Coaching in the 
Moment® and Feedback in the Moment® 
workshops. Prepare your people to have 
the conversations needed to make change 
happen!
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DAVID NIELSON & 
ASSOCIATES, LLC
David Nielson
303-679-8780
Email: david@dnaworldwide.net
http://www.dnaworldwide.net

DEVELOPMENT DIMENSIONS 
INTERNATIONAL

412-257-0600
Email: info@ddiworld.com
http://www.ddiworld.com

We help companies transform the way they 
hire, promote and develop leaders who are 
ready to succeed.

DUARTE, INC.
Laura Wall Klieves
650-625-8200
Email: laura@duarte.com
http://www.duarte.com

DYNAMIC RESULTS, LLC
Henry Evans
214-742-1403 x101
Email: hevans@dynamicresults.com
http://www.dynamicresults.com

EBB ASSOCIATES INC
Elaine Biech
757-588-3939
Email: ebbiech@aol.com
http://www.ebbweb.com

EXPERIENCEPOINT INC.
James Chisholm
416-369-9888 x222
Email: james.chisholm@experiencepoint.com
http://www.experiencepoint.com

FIERCE, INC.
Susan Scott
425-922-0120
Email: susan.scott@fierceinc.com
http://fierceinc.com

FLASHPOINT

Kristin Hess
317-229-3035
Email: khess@flashpointleadership.com
FlashPointLeadership.com

• Leadership Development 
• Team Effectiveness 
• Coaching

We deliver creative leadership solutions 
(Flash) with proven impact (Point). Our 
clients partner with us to strengthen their 
organizations, teams, and leaders.

FMG LEADING
Erin Rocchio
714-628-2900 x104
Email: erocchio@fmgleading.com
http://www.fmgleading.com

GIANT LEAP CONSULTING, INC.
Bill Treasurer
404-664-1842
Email: btreasurer@giantleapconsulting.com
http://www.giantleapconsulting.com

HENLEY LEADERSHIP GROUP
Carol Zizzo
206-686-4400 x13
Email: carol@henleyleadership.com
http://www.henleyleadership.com

HERRMANN INTERNATIONAL
Ann Herrmann-Nehdi
828-348-6379
Email: ann@hbdi.com
http://www.hbdi.com

HUDSON INSTITUTE 
OF COACHING
Pam McLean
805-682-3883
Email: pam.mclean@hudsoninstitute.com
http://www.hudsoninstitute.com

IMPRESSION MANAGEMENT 
PROFESSIONALS
Anne Warfield
952-921-9421 x101
Email: anne@impressionmanagement.com
http://www.imp.us.com

INSIGHT EXPERIENCE
Nick Noyes
978-369-0639
Email: nnoyes@insight-experience.com
http://www.insight-experience.com

INSIGHTS LEARNING & 
DEVELOPMENT
Connie Bentley
415-265-3999
Email: cbentley@insights.com
http://www.insights.com

INTEGRATED WORK STRATEGIES
Jessica Hartung
303-516-9001
Email: jessica@integratedwork.com
http://www.integratedwork.com

INTEGRITY SOLUTIONS, LLC
Mike Esterday
615-385-2246
Email: mesterday@integritysolutions.com
http://www.integritysolutions.com

INTERACTION ASSOCIATES, INC.
Barry Rosen
617-535-7000
Email: brosen@interactionassociates.com
http://www.interactionassociates.com

IOPENER INSTITUTE FOR 
PEOPLE & PERFORMANCE
Julia Lindsay
44 0 1865 511522
Email: julia.lindsay@iopenerinstitute.com
http://www.iopenerinstitute.com
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LAKEWOOD MEDIA GROUP

Mike Murrell
952-401-1283
Email: mike@trainingmag.com
http://www.trainingmag.com

Training is a leading media brand proudly 
serving the training profession. The 
52-year-old brand encompasses a variety 
of resources in print, online, and in person, 
including the premier, award-winning 
Training magazine; The Training Conference 
& Expo; Online Learning Conference; the 
prestigious Training Top 125 Awards; 
TrainingMagNetwork.com; and Live + Online 
certificate programs.

LEADERSHIP STRATEGIES
Michael Wilkinson
770-454-1440 x22
Email: mwilkinson@leadstrat.com
http://www.leadstrat.com

LEARNING AS LEADERSHIP, INC.
Shayne Hughes
415-453-5050 x30
Email: shayneh@learnaslead.com
http://www.learnaslead.com

LEE HECHT HARRISON 
KNIGHTSBRIDGE
Vince Molinaro
416-928-4602
Email: vince.molinaro@lhhknightsbridge.com
http://www.lhhknightsbridge.com

MANAGEMENT CONCEPTS, INC.
Thomas F. Dungan III
703-270-4040
Email: tdungan@managementconcepts.com
http://www.managementconcepts.com

MANAGEMENT 
RESEARCH GROUP

Staci Nisbett
207-775-2173 x233
Email: staci.nisbett@mrg.com
http://www.mrg.com

Trusted for over 30 years by thousands of 
certified practitioners supporting individual 
and organizational development in more than 
40 countries, MRG assessments facilitate 
breakthrough self-awareness and spark in-
depth growth and development. Designed 
to support transformational learning, our 
assessments reveal untapped sources of 
energy, insights and ability in Leadership, 
Motivation, Sales and Service.

MDA LEADERSHIP CONSULTING
Sandra Davis
612-259-4235
Email: sdavis@mdaleadership.com
http://www.mdaleadership.com

MOHR RETAIL
Michael Patrick
201-444-4100
Email: mpatrick@mohrretail.com
http://www.mohrretail.com

NETSPEED LEARNING SOLUTIONS
Cynthia Clay
206-517-5271
Email: cclay@netspeedlearning.com
http://www.netspeedlearning.com

NEUROLEADERSHIP INSTITUTE
Lisa Rock
917-848-2272
Email: lisarock@neuroleadership.com
http://www.neuroleadership.com

OUELLETTE & ASSOCIATES
Daniel Roberts
603-623-7373
Email: droberts@ouellette-online.com
http://www.ouellette-online.com

PARADIGM LEARNING, INC.

Carol Ardell
727-471-3170
Email: Carol.ardell@paradigmlearning.com
http://www.paradigmlearning.com

For over 20 years, Paradigm Learning has 
amplified the business acumen and strategic 
alignment of leaders, managers, employees, 
and sales teams to achieve real business 
results. Their award-winning custom business 
games, simulations, and Discovery Maps® 
empower learning and development leaders 
to revolutionize their organizations.

PEAKINSIGHT LLC
Katherine Holt
650-339-5579
Email: katherine@peakinsight.com
http://www.peakinsight.com

PERFORMANCE OF A LIFETIME
Cathy Salit
212-343-2884 x321
Email: csalit@performanceofalifetime.com
http://www.performanceofalifetime.com

POTENTIAL SQUARED 
INT’L. LTD

Colin Hunter, Founder & CEO
Email: answers@potential2.com
+44 (0)1442 879 242
potential2.com
twitter.com/potential_2

Our Leadership, Change and Innovation 
solutions take good and make it outstanding. 
Engaging in clear, straight-talking 
communication, operating locally around the 
world – people development and consultancy, 
taking leaders, talent, teams and functions to 
the next level.
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POWERSPEAKING INC.
Mary McGlynn
650-631-8459 x203
Email: mary@powerspeaking.com
http://www.powerspeaking.com

PREDICTABLE SUCCESS
Dave McKeown
888-365-6247 x 703
Email: davem@predictablesuccess.com
http://www.PredictableSuccess.com

SIGMA PERFORMANCE 
SOLUTIONS

Karen Travis
410-667-9055 or 800-658-8893
Email: karen@sigmatraining.com
http://www.sigmatraining.com

Sigma’s primary focus is to improve 
the customer service skills of frontline 
professionals in technology, healthcare and 
financial services. Understanding the client 
need, calming an angry customer, and 
leveraging personal styles develops deeper, 
more satisfying relationships for everyone.

SMCOV, LLC
David MR Covey
801-318-7764
Email: david@smcov.com
http://www.smcov.com

SONOMA LEADERSHIP SYSTEMS
Jeni Nichols
707-933-3882
Email: jeni@sonomaleadership.com
http://www.sonomaleadership.com

SYSTEMATION
Ben Snyder
303-756-1600
Email: bsnyder@systemation.com
http://www.systemation.com

THE ARIEL GROUP
Sean Kavanagh
781-761-9010
Email: skavanagh@arielgroup.com
http://www.arielgroup.com

THE BOB PIKE GROUP
Tom Richards
612-250-1067
Email: trichards@bobpikegroup.com
http://www.bobpikegroup.com

THE BROOKS GROUP
Jeb Brooks
336-615-8836
Email: jbrooks@thebrooksgroup.com
http://www.thebrooksgroup.com

THE JOHN MAXWELL COMPANY
David Hoyt
678-387-2818
Email: david.hoyt@johnmaxwell.com
http://www.johnmaxwell.com

THE KEN BLANCHARD 
COMPANIES
Howard Farfel
760-489-5005
Email: howard.farfel@kenblanchard.com
http://www.kenblanchard.com

THE STEVE TRAUTMAN COMPANY
Sonja Gustafson
206-854-4817
Email: sonja@stevetrautman.com
http://www.stevetrautman.com

THE TABLE GROUP
Amy Hiett
925-299-9702
Email: amy@tablegroup.com
http://www.tablegroup.com

THE VERSATILE COMPANY
Eric Verzuh
206-417-2290
Email: eric.verzuh@versatilecompany.com
http://www.versatilecompany.com

TRUST EDG 
LEADERSHIP INSTITUTE
(new name for Horsager Leadership)
David Horsager
651-340-6555
Email: ryan@trustedge.com
http://www.trustedge.com

UP! YOUR SERVICE PTE LTD
Ron Kaufman
65 6441-2760
Email: ron@ronkaufman.com
http://www.UpYourService.com

VERUS GLOBAL INC.
Craig Ross
303-577-0075 x104
Email: craigr@verusglobal.com
http://www.verusglobal.com

ZENGER FOLKMAN
Jack Zenger
801-705-9483
Email: jzenger@zfco.com
http://www.zfco.com

PERFORMANCE 
CONNECTIONS INT’L.
Herb Cohen
207-967-8488
Email:  herb.cohen@ 

performanceconnections.com
http://www.performanceconnections.com

STRATEGIC LEADERSHIP 
COLLABORATIVE
Steve Cohen
952-942-7291
Email:  steve@

strategicleadershipcollaborative.com
http://www. strategicleadershipcollaborative.

com

KEVIN DALEY 
COMMUNICATIONS
Kevin Daley
203-637-4707
Email: kdaley@kdspeak.com
http://kdspeak.com

HUMPHREY ENTERPRISES, LLC
John Humphrey
617-720-5222
Email: jhumphrey@humphreyenterprises.com
http://www.humphreyenterprises.com

WEST END CONSULTING, INC.
Toni Lucia
917-261-2151
Email: toni@tonilucia.com
http://www.we-consulting.net
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SCHRELLO MARKETING
Don Schrello
562-437-2234
Email: dschrello@yahoo.com

WALL PARTNERS
Steve Wall
203-834-7988
Email: steve.wall@wallpartners.com
http://www.wallpartners.com

THE WHITELEY GROUP
Richard Whiteley
617-723-8889
Email: richard@whiteleygroup.com
http://www.whiteleygroup.com

WEAVER CONSULTING SERVICES
Patterson (Pete) Weaver
412-831-5352
Email: pweaverjr@aol.com 

WILEY

Jason Ingram
254-399-5515
Email: jingra@wiley.com
http://www.everythingdisc.com
http://www.fivebehaviors.com
http://www.leadershipchallenge.com
http://www.pxtselect.com

Wiley’s Workplace Learning Solutions 
Group creates solutions to help build better 
workplaces. Our market leading, global 
brands include Everything DiSC®, The 
Five Behaviors of a Cohesive Team™, The 
Leadership Challenge® and PXT Select™.

For more information 
about ISA, visit 

www.isaconnection.org

Thank you
to the 235 employees who have helped make the 
Crisis Prevention Institute one of southeastern 
Wisconsin’s top workplaces. 

For more than 35 years, we’ve been helping 
schools, hospitals, and other service organizations 
throughout the world create safer, more respectful 
work environments.

crisisprevention.com


